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When Princeton University
made the decision to remove
Woodrow Wilson’s name

from its School of Public and
International Affairs(known

as SPIA), its leaders faced a
critical branding challenge: How
could the school forge a unique
identity beyond a name?

In the wake of George Floyd's death Through in-depth research and

and the subsequent protests of 2020, interviews, we learned that we needed
Princeton University chose to separate to underscore SPIA's connection to
itself from Wilson's legacy of racist Princeton University, while ensuring

policies. The school had long been
seen as one of the world's premier
public policy schools, developing
and leading creative approaches to
society’s challenges, with particular
emphasis on diverse scholarly
perspectives and evidence-based
analysis. Ologie partnered with SPIA
to help unite its diverse stakeholders
around a renewed sense of purpose,
articulate the school's distinct story,
and elevate its mission in a bold and
meaningful way.

that its name and mission could stand
confidently on their own.

To that end, we developed a strategic
framework, built on key insights to help
articulate SPIA's role in producing data-
driven policy solutions and its ability

to equip students with the skills and
knowledge to shape a better world.



A foundation
for the future.

The school’s brand positioning needed to reflect
its enduring commitment to public service,
academic excellence, and interdisciplinary inquiry

— bringing together the brightest minds for the
greatest good.

Princeton SPIA convenes
the brightest minds in policy
for the greatest good in

the world.

Who are profound practitioners and As a unified collective working
researchers in local, state, national toward a more inclusive and
and international policy ... equitable world.

Bringing people of various
perspectives, experiences and
backgrounds together...

A messaging framework
further defined what makes
SPIA distinct and gave
communicators a strong and
consistent story to tell.

Princeton offers rigorous
study across intentionally
intimate classes, so
students become prepared
collaborators with a
multiplicity of perspectives.

Princeton's distinguished
faculty with diverse
experiences allow students
to become well-rounded in
broad-based, time-tested
knowledge.

Princeton offers
opportunities to connect
with an alumni powerhouse,
so students become poised
to continue and create
new, profound legacies in
policy and beyond.
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Princeton’s world-class
reputation and international
focus allow students

to become confident in
serving where personal
passions and the world's
needs intersect.




THE BIG IDEA

A brand that stands
on impact.
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SPIA is defined not just by its history, but also by its
ongoing influence: grounded in the present, yet always
looking ahead.

The distinctive tapered columns of the school’'s home
in Robertson Hall became the perfect symbol of this
legacy, representing SPIA's role as a bridge between
today's experts and tomorrow’s leaders.

These ideas and inspiration came together to form the
creative platform, “Pillars of Tomorrow.”
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A storied and
united legacy.

The platform speaks to the
school’s timeless commitment
to rigorous scholarship, ethical
leadership, and bold, principled
action — and connects SPIA's
20 centers and programs under
a single cohesive narrative.

At the Princeton School of Public and International Affairs,
we stand, side by side, as a community dedicated to
social discourse and collective action.

THE BRIGHTEST MINDS
FOR THE GREATEST GOOD.

Strengthening our positions and points of view,
finding the gaps that lead to greater solutions.

We reimagine the opportunity in poverty and inequality.

We fight for security and diplomacy in the face of global conflict.

We find the energy to protect and sustain our environment.

Never still, never siloed. Not propping up an ivory tower,
but upholding this institution and what it represents: Progress

WITH STAKES THIS HIGH,
WE ALL MUST RISE
TO MEET THE CHALLENGE.

Together, on the foundation we've laid,
for the generations who follow,
we stand to make our difference.

Not just as today's preeminent scholars
or policy-shapers or public servants. But as

PILLARS OF TOMORROW.

Amplifying
existing strengths.

Despite the loss of the Woodrow Wilson moniker, SPIA still had
a powerful name to go by: Princeton. By fully embracing its
connection to the well-known institution, SPIA was able to draw
on all the established prestige and credibility that come with it.

FORMER LOGO

Princeton School
of Public and
International Affairs

NEW LOGO

PRINCETON
SCHOOL OF PUBLIC AND
INTERNATIONAL AFFAIRS

SECONDARY LOCKUPS

PRINCETON
SCHOOL OF PUBLIC AND .-
INTERNATIONAL AFFAIRS
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The iconic pillar logo, reflecting the school’s
distinctive architecture, was widely
recognized and loved. Unfortunately, it
also presented some practical challenges
when applied across modern marketing
channels. The redesigned mark maintains
the distinctive pillar motif, while introducing
subtle updates that make the icon more
versatile and scalable for any use.

The refreshed logo also places greater
emphasis on the Princeton name, and
establishes a clear hierarchy that
integrates seamlessly within the greater
university’s brand architecture. It's also
flexible enough to expand for specific
campus location lockups.

PRINCETON

SCHOOL OF PUBLIC AND
INTERNATIONAL AFFAIRS
IN WASHINGTON D.C.



Building the  ouiemcirs sonicontparor
story for
tomorrow.

They'd been struggling to find a way

to keep all of these announcements
and publications consistent without
running out of icons or relying on stock
photography.
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the SPIA communications team's efforts.

As part of the new visual language,
Ologie used the pillars to create two
elements that can be used in a variety of
combinations to keep communications
feeling fresh, on brand, and distinctly
like SPIA.

The first is a 3D model library created
from a virtual recreation of the pillars
themselves. It can be used to generate

nearly infinite points of view. The

graphics can then be combined with
color, cropping, and motion to create new
backgrounds and textures for any tactic.
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SPIA.PRINCETON.EDU

Charles and Marie Robertson
Visiting Professor and Visiting Lecturer

Former Joint Chief

shares his security and
defense experience.

with General Mark A. Milley

TUESDAY 4:30 / ROBERTSON HALL / BOWL 1

PRINCETON
SCHOOL OF PUBLIC AND
INTERNATIONAL AFFAIRS

© PBS NEWSHOUR

Anchor, Newshour
Pillar of journalistic
integrity debates
trusting news sources.

with Razia Igbal

MONDAY 4:30 / ROBERTSON HALL / BOWL 1

PRINCETON
SCHOOL OF PUBLIC AND
INTERNATIONAL AFFAIRS



Newsletter Template

PriNcETON
INTERRATIONAL AFFAIRS
SPIActlv NEWSLETTER / MAY 2024

THE BRIGHTEST MINDS
FOR THE GREATEST GOOD.

Dear readers,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Quisque tincidun fusce varius mattis ipsum.
Nullam viverra, orci eget convallis egestas, eras turpis semper nibh, eu laoreet magna leo a ipsum.
Nulla adipiscing rhoncus lorem. Curabitur malesuada dictum quam. Nullam vel velit sed metus
malesuada volutpat. Duis nec erat. Nunc sit amet mi. Maecenas ultriciesc sed id metus. Donec lobortis
leo pellentesque cursus, urna ut fringilla porta, ligula augue fermentum nisi, at molestie est eros eget
massa. Sed luctus tincidunt diam phasellus mollis dapibus risus. Sed aliquam nulla in orci viverra ornare
Curabitur neque ipsum dolor sit amet.

Curabitur quam felis, ullamcorper in, volutpat eu, rutrum eu, urna. Nulla ultrices ligula nec purus.
Vivamus dapibus justo in risus cras vitae turpis etiam mollis nunc et neque varius suscipit. Vestibulum
ante ipsum primis in faucibus orci luctu.

Sincerely,

Dean Amaney A. Jamal
Guest Editor

»
PEOPLE / COMMUNITY / WORLD / POLICY / DATA

Displaying our passion for
a world worth saving

Nulla adipiscing rhoncus lorem. Curabitur malesuada dictum quam. Nullam vel
velit sed metus malesuada volutpat. Duis nec erat. Nunc sit amet mi. Maecenas
ultriciesc sed id metus. Donec lobortis leo pellentesque cursus, urna ut fringilla
porta, ligula augue fermentum nisi, at molestie est eros eget massa. Sed luctus
tincidunt diam phasellus mollis dapibus risus. Sed aliquam nulla in orci viverra
ornare curabitur neque. Curabitur quam felis, ullamcorper in.

SPIA.PRINCETON.EDU @POLICYPROFILES SPIA.PRINCETON.EDU @POLICYPROFILES SPIA.PRINCETON.EDU

2024 SUMMIT

{CETON
SRSITY

Case Study: Princeton University ologie.com

pL OTTATATTSTTSN




Impact Report

Advancement put the new brand
to immediate use, not just to
inspire gifts, but also to deepen
connections and pride with
alumni and donors.

For society, not notoriety. At SPIA,
we've gathered the brightest minds

for the greatest good - to build the
foundation for future domestic and
international policies. Our evidence-based
analysis is shaping not only what's next

in public and international affairs, but
also what's better for the world.
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Tools to stand the
test of time.

To ensure consistency and longevity, we
developed comprehensive brand guidelines
that empowered SPIA's communications team
to implement the brand and keep it alive. We
also partnered with the school to produce an
anthemic 90-second video that would unveil
the new platform and logo to internal and
external audiences.
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Brand Standar

PILLARS OF
TOMORROW

3D Model
Library

To add movement, rhythm and
texture to our compositions, we
developed a virtual recreation
of the pillars of Robertson

Hall. As something that feels
both graphic and nearly photo-
realistic, this 3D space can be
used to create almost Infinite
points of view for static and
motion applications.

pre-selectedviews.

Primary
Colors

our primary palette consists of
Princeton Orange, black and two
grays. These colors are strongly
identified with Princeton and
the SPIA brand. Our materials
always Include these colors, but
also mix In generous amounts of

from those used by the rest of
the University.

‘When printng o cuatty costed stocks,on
reated uncosted aper,or on UV presses,
e the Pantone 50t colr ot the CHTK
Tormies peciod.

Design Tip

Wit s an inipensabi colo Rather then
S ot ot o B oo st
10 what st Ahys balance cokr 6p00raphY.
P rapc ments R WS Sp0be

For Backgrounds For Motion

Whateverscal best s your hesds A pulec materas. Video-eating rocrams e Adobe-

more closey cropped imaces may alow texts o1 naers
Craphic tobe cearty estied n ass sy aress.

Active
Collaboration

This action-oriented style of
photography captures the
work ethic of our community
both Inside and outside the
classroom.

Photos of academic colsboration can

‘engagedin an activity or area of study.

Princeton
Orange

Pantone 158 ¢

cMYK olez|97]0
#F58025.
245|128 | 37

HFFFFFF
RGB  255| 255|255

Color Options
Bckoround e and accents for Your ayouts,
Shadove may needto be set i the dorker tones
of color paring,t0 roid  “pegathe e

Image reverss the can make th DO
Eoigentity s drawnfrom Roverton Holl Any.
Colors fromthe fl SPIA Dt ar parmted.

Dark Gray

Pantone 4294 C

Primary
Logo

Our primary identifier is the
Princeton SPIA logo, which
follows the sub-brand logo

and the standard lockup for the
School of Public and International
Affairs. It has several
configurations, to accomodate
various layout constraints,

and should be present on all
marketing communications.

University Sub-Brand Lockup
o1 usng teldenity system provideaby

e sy, we e s sl of e
ot o ricetonsndoo comection ol
e locky st Inanecr oo cors vk b
25pies iy ot e frt e o
S o anscren s sr.

Standard Lockups
T standard fockups tht exclucdethe Princton

sy s

o and apphcations, e sociol mecie

Prinary University Sub-Brand Lockups

PRINCETON
'SCHOOL OF PUBLIC AND
INTERNATIONAL AFFAIRS

SCHOOL OF PUBLIC AND
INTERNATIONAL AFFAIRS

@ ‘ M prNGETON

PRINCETON I I l l
SCHOOL OF PUBLIC AND

INTERNATIONAL AFFAIRS

SCHOOL OF PUBLIC AND
INTERNATIONAL AFFAIRS

@ttt il fomats.

Medium Gray

Pantone Cool Gray 5 €

oMYk 28|21/8 0
HEX  #BOB3AF
RGB 176|179 175

Typeface
Families

Typography is a robust
vehicle for our brand voice. It
contributes significantly to how
our messages are received

and communicated.

state, our sans-serf family, performs
wellat alsizes, from headlines to longer-
formtext, and n more sophisticated
applcations.

Mier Headine is our serif family, which
works 22  flexible accent to bai

. these two typefaces create
clear visual Nerarchies and keep our
content legible and engaging.

Stylistic Considerations
- suiacts b e nenty lvea

Authenticaty posing next o work

or doring @scinsion
~Uniaus perspectivs

+Experiments i some sense:
‘Closeupa. dept ot e, aramatic
o

Secondary
Colors

‘The secondary color set adds
a broader range of tonal

expression to the four primary

colors. Be sure to use these as Pantone 291C

Fountain

supporting colors rather than
as the main driving elements in

cMyk 3851010
layout and materials.

HEX  #9ECDES
RGB 158|205 |232

Reflection

Pantone 415 C
CMYK 4028|4510

neesasa
142148 | 132

Patina

Pantone 7574 ¢

cMYK 104978125
HEX  #AI6ESC
Ro8 161 10| 60

Fieldstone

50%

cMYK 7131014
HEX  #DCE4EC
RGB 220228236

SERIF TYPEFACE

Interstate

cMYK 15171510
HEX  #C2CDBA
RGB 194|205 |186

ADOBE FONTS
fonts.adobecom

SANS-SERIF TYPEFACE

Miller Headline

hitps://fonts.adobe.com/fonts/miller-headiine

Active
Collaboration

This action-orlented style of
photography captures the
work ethic of our community
both Inside and outside the
classroom.

Photas of academic colsboration can

‘engaged inan activty or area of study.

o042 ecardies o pat

cMvk 311512210
HEX  #ETCDAF
RG8 2311205175

Pantone 4036 C

vk 17137125110
HEX  #B09593
189149 | 147

Pantone 4123 ¢

cuvk 32(2901505
HEX  wAsATET
168167183

Pantone 4280 C

Stylistic Considera

"o mkatnang
Athentcaty posngnent
orcuring ancsdon



https://vimeo.com/1031185922

Client
Perspective

“Like the University as a whole,

Princeton SPIA maintains a deeply

held commitment to serving

the public good. The language
around ‘Pillars of Tomorrow’
eloquently articulates that the
School’s academic character—
its scholarship, its research, its
teaching—exists not for its own
sake but in the service of a better,
juster, safer world.”

TOM
DURSO

Director of Communications
Princeton School of Public and
International Affairs
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There's so much to a name. How

has the new brand helped with the

change from Woodrow Wilson to
“SPIA"?

The research demonstrated so much
pride among alumni in their affiliation
with Princeton University. The new
brand has enabled us to lean into

that through a much more intentional
self-identification as not merely "SPIA,”
but “Princeton SPIA." The brand’s
emphasis on legacy is a good reminder
that, after all, this institution began

as the Princeton School of Public and
International Affairs.

Getting community involvement —
students, faculty, and alumni —in the
rebranding process was vital. How do
you think that input affected buy-in?

Broad-based input isn't a luxury if you
want buy-in—it's a necessity. In our
case, that input led to the development
of a strategy and a brand platform that
feels genuine and authentic to our
most important stakeholders.

What was your reaction to seeing the
iconic pillars of Robertson Hall in the
brand creative? How has that helped
unify stakeholders and reinforce the
school’s mission?

Robertson Hall is a truly iconic
embodiment of the School, so seeing it
used so centrally in the creative is both
gratifying and natural. The graphic’s
rendering as a bolder mark than our
previous one helps it serve as another
point of pride and inspiration.

Our goal from the beginning was to
create something singular for SPIA.
How does the language surrounding

“Pillars of Tomorrow” help
communicate SPIA’s commitment to
both academic rigor and real-world
impact?

Like the University as a whole,
Princeton SPIA maintains a deeply
held commitment to serving the public
good. The language around “Pillars of
Tomorrow” eloquently articulates that
the School’s academic character—its
scholarship, its research, its teaching
—exists not for its own sake but in the
service of a better, juster, safer world.

How do you see the new brand
evolving over time, and what role
does it play in SPIA’s long-term vision
for impact and leadership in public
affairs?

The brand’s evolution over time

will depend in large part on how
successful we and our successors
are at advancing the identity clearly
and consistently. The visual piece of
that is easier to tend to, | think. It's
the storytelling that can get fuzzy.
We are in the process of developing
an editorial strategy to serve as our
narrative North Star, guiding us in the
narratives we will develop to continue
positioning the School as a global
leader in service-oriented education
and research.
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Ologie is a branding and marketing agency focused on
education. We help organizations build their reputations, recruit
new students, and gain philanthropic support. By building
distinctive brands and campaigns, we create breakthrough
work that moves people to take action.

Olog|e hello@ologie.com
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